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The transformation of the 

Payments Value Chain is 

accelerating



The payments universe is expanding from its initial one-dimensional bank-to-bank 

relationship to the more complex interconnectedness of world payments
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Technology, competition, industrialisation and regulation have acted as catalysts to transform the 
dynamics of the global payments business

Payments universe is becoming more complex and expansive (moving to D3)
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Global and regional banks are launching joint initiatives to protect, expand and/or 

enhance their existing businesses

1. Deutsche Bank & Logica

2. ING Bank & CoCoNet

3. Nordea & Sungard

4. Deutsche Bank & Danske

Bank 

5. HSBC & Poste italiane

6. Citibank & Octopus

7. ING & Billington & Anachron

8. Bank of America & Wells Fargo 

(Pariter)

9. ING Bank & Deutsche Bank & 

PostBank

10. Credit Agricole (CEDICAM) & 

Equens

11. VocaLink & BGC

12. Deutsche Bank & LUUP

13. Citibank & mPay & Prudential

14. Bank of America & First Data

15. PNC & HealthLogic

16. RBS World Pay & VeriFone

17. RBS and ABN AMRO

1. Vodafone M - PESA

2. PayPal

3. LUUP

4. NPCI (India)

5. SafetyPay

6. Google Check-out

7. Amazon payments

8. Facebook

9. OB 10 e-invoicing 

network

10. ARIBA – invoices

11. TRADESHIFT –

invoices

12. TSU

13. Tuxedo e-accounts

14. CUG/Score

15. eBAM
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Bank Competitors and Partners Pervade the Modern (D3) Payments Landscape

Source: Capgemini research and analysis, 2010
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